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Colin Hoskins, Stuart McFadyen, Adam Finn : Global Television and Film: An Introduction to the Economics 
of the Business  before purchasing it in order to gage whether or not it would be worth my time, and all praised Global 
Television and Film: An Introduction to the Economics of the Business: 

1 of 2 people found the following review helpful. Great Book - Well-written and AccessibleBy Neil LaChapelleThis 

http://f3db.com/pub/links.php?id=0198711476


overview of the global film and television industry is highly recommended for anyone with an interest in film, and 
especially for managers in production companies or the like. It is very readable and accessible, and helps you 
understand the larger economic forces that structure your work environment.

This is the first non-specialist introduction to the economics of the contemporary film and television business. This 
global industry is significant both financially and culturally, and the political economy of its trade is an extremely 
sensitive issue. Are cultural goods merely entertainment goods? And why does the US dominate this territory? The 
present volume offers a systematic, structured explanation of how the global markets for TV and film operate while 
also discussing the implications for public policy and business strategy. By listing in detail the economic and cultural 
characteristics related to such trade, the authors provide the tools necessary for the evaluation of international 
communications issues. They also stress the uniqueness of cultural products and put forth the argument that the 
economic and cultural development approaches to cultural issues can be largely reconciled.
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